
References 

Aaker, D. A., Managitig Bro11d Equity, Nell' York Free Press, 1991.

Belch and Belch, Advertising and Promotion -An llltegrated Marketing Commu11icatio11 
Perspective. Ervin foe., Boston, 1993. 

Bone. P. F. and Ellen, P. S., "The Generation tmd Conseq11ences of Co111mw1ic:ation - evoked 
Imagery", Journal of Co11sumer Research, Vol /9 June /992.

Craik, I. M., and Lockhart, R. S., "levels of Processing" A. Framework/or Memory 

Research", Jou ma/ of Verbal Leami11g a11d Verbal Behaviour. 1 I. I 972.

Chematony, l de a11d McDonald, M., Creating Powerful Brands. Butterworth - llei11e111c11111. 

UK, /998.

Coulson, C. J .. and Thoman, Marketing Comnumications. Bwtorworth flei11e111a1111, UK 
1992. 

Feldwick, P., "What is Brand Equily Anyway, and How Do You Measure It", Journal o

f 

tlie 
Market Research Society, Vol 38, Vo2 April /996. Market Research Society. 

Harris, T., I'm OK - You 're OK, Sterling Publishers Pvt lid, New Delhi, /992. 

Haigh, D .. "To Valtte or Evaluate", Marketing, Chanered Institute of Marketing, April 1987.

Heckler, S. £., tmd Childers, T. C.. "The Role of Expectancy and Relevancy i,1 Memory for 

Verbal and Visual Jnfor111atio11: Wlwt 1s lncongruancy?". Journal of Consumer Research, 

Vol /8, March 1997. 

Kapferer. J. N., Strategic Brand Management, Kogan Page, UK /998. 

Kutle,; P., Marketiltg Management, Analysis, rtan11i11g and Co11t1vl, 8th Ed. rri11tice I/all. 

USA /996. 

Levitt, T.. "Marketing /11ta11giblc Products and Product l111a11gibles", Harvard Business Re

view, May - June, 1987. 

liya11nge, U. P. "Goods - Services Dichotomy: The Place of the Tangibility Construct:. Sri 

IAukan Joumal of Management, Vol J, July - Post�raduate Institute of Management, Dec 

1998. 

Lutz, K. A., mu/ Lutz, R. J., "Imagery - Elicitin,: Stmtegies: Revie,v and l111plicatio11s of Re
search". Advances in Consumer Research. Vol V. Chicago. USA. 1978. 




