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ABSTRACT 

Mega-trends u11fold111g i11 the global scene have colo11red the cmurtr)''s wcw
eco110111ic landscape. TIie 'open economic system" that has been in place over the 
past two decades ha.f in fact made way for the mega-trends to impacJ 011 the 
domestic market. The a,:eing population of tlw country accompanied by str11ct11ral 
dumges of the labour force. increased real incomes and expres.�ive lift· .11yle.1 of 
110rticular socio-ecorwmic Hrata depict the "bright side" of rhe emerging Sri 
Ltmkt111 consumer. Inequitable distribution of income and the ottenda11t 
nu,rgit1aliu1-tio11 of a large segment of the populatiot1 represent the "flip side" of 
the emerging consumer w/11ch the country's marketers 11111st 11ecessarilv r,roji/e 
before attempting to beat the challenge of growing competition. 


