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A TRAVEL GUIDE MODEL FOR SRI LANKA: 

A CASE STUDY ON A SECTION OF A9 ROAD 
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ABSTRACT 

Tourism is identified as an important thrust area of the Sri Lankan economy. The 

countly is blessed with abundant resources to make this objective a reality However, 

lack of a user friendly, comprehensive tour guide is a halTier to promote Sri Lanka as a 

lop-end destination, more importantly among the high spending Free Independent 

Travellers. Tourism is inherently linked to travel and points of attractions. The service 

facilities too play an important role in making the t1ps, safe, pleasant and enjoyable. 

The conventional navigational systems only show the route, but neither offers sufficient 

description of the attractions nor indicates the time to be spent on location. The studies 

on characteristics of the modem day travellers reveal that bits of desired information are 

needed at their fingertips on the go. The capability of Geographic Information Systems 

(GIS) to link spatial data with relevant attributes and its powerful analyzing techniques 

can ideally fulfill that need. This study is an effort to identify GIS techniques that 

facilitate development of an interactive travel guide, which could be used in all stages; 

pre-trip, on trip and post trip and demonstrate how. The study reveals that several 

techniques, especially the network analysis tools, could be adopted to fleet travel needs. 

Major challenge encountered was the lack of information, i.e. detailed digital maps of 

the road network, historical and current road traffic data, vcrifieq information sources 

on points of attractions. That overcome and software customized, with further study, the 

concept developed in this study can be nurtured to be a commercial mobile travel guide 

application. 

Key Words: GIS, Tourism, Travel Guide. Trip 
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CHAPTER 1 

INTRODUCTION 

1.1 Tourism as a Global Industry 

1.1.1 Global Travel Scenario 

The Travcl and Tourism industry has a very high impact on the global economy. 

According to the World Tourism Organization (UNWTO), the United Nation's 

specialized agency responsible for the promotion of responsible, sustainable and 

universally accessible tourism, the industry contributes to 9% of the World's Gross 

Domestic Product (GDP) and one in eleven jobs worldwide (direct, indirect and 

induced). In 2012, it resulted in US$1.3 trillion in exports equivalent to 61,Vo of the 

world's exports. 

Tourism is defined in many ways and it is noted that the following definition 

encompasses all the aspects of this industry. 

'Tourism is defined as a composite of activities, service, and industries that 

delivers a travel experience to individuals and groups traveling fifty miles or more 

from their homes for purposes of pleasure. The business sectors comprising the 

tourism industry include: transportation, accommodation, eating and drinking 

establishments, shops, entertainment venues, activity facilities, and a variety of 

hospitality service providers who cater to individuals or groups traveling away 

from home. 

Tourism product is not produced by a single business, nonprofit organization, or 

governmental agency; rather, it is defined as "a satisfying visitor experience." 

This definition encompasses every activity and experience that a tourist 

encounters during his or her entire trip away from home.' 

(www.pilus.msu.edu/tourism/tourism_whatistourism.htm. 2014) 



The UNWTO publication, Tourism Highlights - 2013 states that ever increasing 

number of destinations have opened up and invested in tourism, turning tourism into a 

key driver of socio-economic progress through export revenues, the creation of jobs and 

enterprises, and infrastructure development. Also over the past six decades, tourism 

experienced continued expansion and diversification, becoming one of the largest and 

fastest-growing economic sectors in the world. 

According to the statistics released by the UNWTO, international tourist arrivals 

reached a record 1.087 billion in 2013, which is 5% up from that of 2012. The 

UNWTO's predictions show that the industry will experience a continued growth. The 

report also highlights the fact that the growth in receipts also niatches the growth of 

tourist arrivals indicating the strong economic co-relation. It says the'international 

tourism receipts grew by 4% in real terms in 2012, hitting a new record of US$ 1,075 

billion worldwide (Euro 837 billion). 

1.1.2 Regional and Sri Lankan Tourism Scenario 

According to the UNWTO Tourism Highlights, 2013 edition, Asia and the Pacific was 

again the fastest growing region in 2012 with a 7% increase, equivalent to I5 million 

more international tourist arrivals than in 2011. This raised the region's shaic in the 

world to 23%, with a total 234 million arrivals. The region earned US$ 324 billion in 

international tourism receipts (+6% in real terms), representing 30% of the world total. 

In South Asia ( 4%), Sri Lanka and Bhutan boasted the fastest growth in arrivals last 

year, both climbing up by 17%. India, the largest destination in the sub-region, recorded 

5% growth. 

After resolving the internal conflict, which spread over three decades, now all parts of 

Sri Lanka is accessible to both foreign and domestic tourists, and tourism has become a 

thriving industry once again. Sri Lanka's scenic beauty, rich hiodiversity, sunny 

beaches, cultural heritage, spices, gems, and the friendly people have made it a tourists' 

paradise. its compactness has made tourists enjoy many facets, attractions/destinations 

in a relatively short period of time. Development of tourism industry has been identified 
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