
Impact of Individual Factors of Women 
Entrepreneurs on Business Performance 

of SMEs in Gampaha District 

by 

Nagoda Gamage Dulanee Gayathri Kaushalya 

A Thesis submitted to the University of Sri Jayewardenepura, 

in partial fulfillment of the requirements for the Degree of 

Master of Science in Management 

on 23.05.20 16 

DOI: 10.31357/fmscmst.2016.00281



DECLARATION OF THE STUDENT 

The work described in this Thesis was carried out by me under the supervision of Dr. 

(Mrs.) M.D. Pushpakumari and a report on this has not been submitted in whole or in 

part to any other university or any other institution for another Degree! Diploma. 

0g1  ;vlé 

N.G.D.G. Kaushalya 
	

Date 

Reg no: 5266FM20 13037 



DECLARATION OF THE SUPERVISOR 

I certify that the above statement made by the candidate is true and this Thesis is 

suitable lbr submission to the L1 niversitv for the purpose of evaluation. 

.......... —.— ..... 
cl—~ 	

............ —,— .... 

Dr. (Mrs.) M.D. Pushpakumari 	 Date 

Senior Lecturer 

Dept. ol' l3usiness Administration 

IJniversity of Sri .la)ev\ardellepura 

N uetoda 

iv 



TABLE OF CONTENT 

CHAPTER ONE: INTRODUCTION ......................................................................................I 

1 .1 Background 	of the 	study ................................................................................................ 

1 .2 Problem 	Statement......................................................................................................... 3 

1 .3 Problem 	Justification 	..................................................................................................... 4 

1 .4 Research 	Questions ........................................................................................................ 6 

1 .5 Objectives 	of the 	study ................................................................................................... 7 

1.6 Brief Overview of the 	Methodology .............................................................................. 8 

1 .7 Significance 	of the 	Study 	............................................................................................... 8 

1 .8 Scope 	of the 	study ........................................................................................................ 10 

1.9 Organization 	of the 	stLIdV ............................................................................................. 10 

2 	CHAPTER TWO: LITERATURE REVIEW ....................................................................... 12 

2.0 Introduction 	to 	the 	chapter........................................................................................... 12 

2.1 Entrepreneurship .......................................................................................................... 1 2 

2.1 .1 Defining entrepreneurship .................................................................................... 12 

2.1.2 Approaches of entrepreneurship .......................................................................... 15 

2.1.3 Aspects 	of entrepreneurship ................................................................................. 16 

2.1 .4 Entrepreneurship 	Theories ................................................................................... 17 

2.1.5 Importance of entrepreneLirship ........................................................................... 21 

2.2 Women 	Entrepreneurship 	............................................................................................ 22 

2.2.1 Introduction to the women entrepreneurship ....................................................... 22 

2.2.2 Why women become entrepreneurs ..................................................................... 23 

2.2.3 Importance of women entrepreneurship ............................................................... 25 

2.3 Small 	& 	medium 	enterprises........................................................................................ 26 

2.4 Performance 	of SMEs ......................................................................... ......................... 30 

2.5 Individual factors affecting for performance of women entrepreneurships ................. 33 

2.5.1 Human 	capital 	...................................................................................................... 34 

2.5.2 Network 	Affiliation.............................................................................................. 39 

2.5.3 Psychological 	characteristics 	............................................................................... 42 

2.5.4 Social 	learning..........................................  ....... .... ..... ............ .......... ..... ................. 47 

2.5.5 Demographic 	characteristics ................................................................................ .50 

2.6 Chapter 	Sunimary 	........................................................................................................ 52 

V 



3 	CHAPTER THREE: CONCEPTUALIZATION & OPERATIONALIZATION ............ 53 

3.0 Introduction .................................................................................................................. 53 

3.1 Theorization of the research 	problem 	.......................................................................... 53 

3.1 .1 Human capital 	and performance .......................................................................... 54 

3.1 .2 Network affiliation and performance................................................................... 55 

3.1 .3 Psychological characteristics and performance ................................................... 56 

3.1.4 Social 	learning and performance.......................................................................... 57 

3.1 .5 Demographic characteristics and performance .................................................... 58 

3.2 Conceptual 	Framework................................................................................................ 59 

3.3 Operational ization 	of variables .................................................................................... 60 

3.4 Chapter 	summary 	......................................................................................................... 68 

4 	CHAPTER FOUR: METHODOLOGY ................................................................................ 69 

4.0 Introduction .................................................................................................................. 69 

4.1 Overall 	research 	design ................................................................................................ 69 

4.1 .1 Research 	philosophy 	............................................................................................ 70 

4.1.2 Research 	Approach 	.............................................................................................. 71 

4.1.3 Research 	Strategy................................................................................................. 72 

4.1 .4 Methodological 	choice......................................................................................... 74 

4.1.5 Time 	horizon........................................................................................................ 76 

4.1.6 Data collection 	and 	analysis................................................................................. 77 

4.1 .7 Data 	analysis 	........................................................................................................ 84 

4.2 Chapter 	Summary 	........................................................................................................ 86 

5 	CHAPTER FIVE: DATA PRESENTATION AND ANALYSIS......................................... 87 

5.0 Introduction .................................................................................................................. 87 

5.1 Pilotsurvey 	.................................................................................................................. 87 

5.1.1 Reliability ............................................................................................................. 88 

5.1.2 Validity 	................................................................................................................ 89 

5.2 Case Screening & 	Variable Screening......................................................................... 93 

5.3 Background 	information .............................................................................................. 95 

5.3.1 Professional 	credentials........................................................................................ 95 

5.3.2 Achievements....................................................................................................... 96 

5.3.3 Issues 	faced 	by the 	respondents ........................................................................... 96 

5.4 Univerate 	analysis ........................................................................................................ 99 

5.4.1 Demographic 	characteristics................................................................................ 99 

vi 



5.4.2 Business information 	 .107 

5.4.3 Descriptive 	statistics of variables....................................................................... 112 

5.5 	Bivariateanalysis ....................................................................................................... 113 

5.5.1 Previous occupational experience and business performance ............................ 114 

5.5.2 Prior entrepreneurship experience and business perfonilance ........................... 115 

5.5.3 Business Skills and business performance ......................................................... 1 15 

5.5.4 ICT knowledge and business performance ........................................................ 116 

5.5.5 Mentoring network and business performance .................................................. 117 

5.5.6 Peers' support network and business performance ............................................ 117 

5.5.7 Relatives 	support network and business performance ...................................... 1 18 

5.5.8 Membership in associations and business performance ..................................... 119 

5.5.9 Internal LocLis of control and business performance ......................................... 119 

5.5.10 Need for achievement and business performance.............................................. 120 

5.5.11 Propensity of risk and business performance ..................................................... 121 

5.5. 12 Independence motive and business performance............................................... 121 

5.5.13 Tolerance of ambiguity and bLisiness performance............................................ 122 

5.5.14 Role model 	and business performance ............................................................... 123 

5.5.15 Economic status of the childhood and business performance............................ 123 

5.5.16 Number of children and business performance.................................................. 124 

5.5.17 Number of dependents and business performance............................................. 125 

5.5.18 Human capital and business performance.......................................................... 125 

5.5.19 Network affiliation and business performance .................................................. 126 

5.5.20 Psychological characteristics and business performance................................... 127 

5.5.21 Social 	learning and business performance ......................................................... 127 

5.5.22 Demographic characteristics and business performance.................................... 130 

5.6 	Multivariate analysis .................................................................................................. 132 

5.6.1 Regression 	analysis............................................................................................ 132 

5.7 	Chapter 	Summary 	...................................................................................................... 138 

6 	CHAPTER SIX: DISCUSSION OF THE FINDINCS ....................................................... 139 

6.0 	Introduction ................................................................................................................ 139 

6.1 	Discussion on demographic characteristics ............................................................... 1 39 

6.1.1 Age 	of the 	respondents....................................................................................... 139 

6. 1 .2 Educational 	level 	of the respondents.................................................................. 141 

6.1.3 Civil 	status 	of the 	respondents 	........................................................................... 142 

vii 



6.1 .4 	Number of children for a respondent .142 

6.1.5 	Number of dependents for a respondent ............................................................ 143 

6. 1 .6 	Occupation of Spouse and the parents ............................................................... 143 

6.2 	Discussion on 	Business background .......................................................................... 144 

6.2. 1 	Geographical 	representation 	.............................................................................. 144 

6.2.2 	Business 	fields 	................................................................................................... 144 

6.2.3 	Age 	of the 	business ............................................................................................ 146 

6.2.4 	Number of employees ........................................................................................ 146 

6.3 	Discussion on relationships with business performance............................................ 147 

6.3.1 	Prior Occupational 	Experience .......................................................................... 149 

6.3.2 	Prior entrepreneurship experience...................................................................... 150 

6.3.3 	Business 	skills.................................................................................................... 151 

6.3.4 	ICT 	knowledge................................................................................................... 151 

6.3.5 	Mentoring 	network............................................................................................. 152 

6.3.6 	Peer support 	netork 	......................................................................................... 153 

6.3.7 	Relatives 	support network 	................................................................................ 153 

6.3.8 	Membership 	in 	associations............................................................................... 154 

6.3.9 	Internal 	Locus 	of control .................................................................................... 155 

6.3.10 	Need 	for achievement 	........................................................................................ 155 

6.3.11 	Propensity 	of risk ............................................................................................... 156 

6.3.12 	Independence 	motive 	......................................................................................... 157 

6.3.13 	Tolerance 	of ambiguity ...................................................................................... 157 

6.3.14 	Role 	model 	......................................................................................................... 157 

6.3.15 	Economic status in the Childhood...................................................................... 158 

6.3.16 	Human 	capital 	.................................................................................................... 159 

6.3.17 	Network 	affiliation............................................................................................. 161 

6.3.18 	Psychological 	Characteristics 	............................................................................ 161 

6.3.19 	Social 	Learning .................................................................................................. 162 

6.4 	Chapter 	Summary 	...................................................................................................... 163 

7 	CHAITER SEVEN: CONCLUSIONS AND RECOMMENDATIONS........................... 164 

7.0 	Introduction ................................................................................................................ 164 

7.1 	Sunimary 	of the 	study ................................................................................................ 164 

7.2 	Conclusions ................................................................................................................ 166 

7.3 	Suggestions and 	recommendations ............................................................................ 167 

7.4 	Future 	research 	directions .......................................................................................... 1 71 

8 	REFERENCES......................................................................................................................... xvi 

VIII 



LIST OF TABLES 

Table 2: 1 Elements of defining the entrepreneur 	 .14 
Table 2:2 Performance measurement tools used by different researchers in their studies .......... 31 

Table 3:1 	Operationalizing main 	variables .................................................................................. 60 

Table 3:2 	Operationalizing sub 	variables..................................................................................... 61 
Table 3:3 	Composition of the questionnaire ................................................................................ 68 
Table 4:1 	Research strategies in identical research studies ......................................................... 72 

Table 4:2 Different statistical methods used in identical researches ........................................... 75 
Table 4:3 Different sampling methods in identical research studies ........................................... 77 
Table 4:4 The way of selecting the sample .................................................................................. 83 

Table 	5:1 	Reliability 	Test............................................................................................................. 88 
Table5:2 	Validity 	Test 	................................................................................................................ 91 

Table 	5:3 	Missing valLie 	imputation ............................................................................................. 94 

Table 	5:4: 	Demographic 	characteristics..................................................................................... 106 
Table 5:5 	Descriptive 	statistics of variables 	............................................................................. 112 
Table 	5:6 	Evaluation 	criteria ...................................................................................................... 113 
Table 5:7 Correlation of the Previous occupational experience and business performance ...... 114 
Table 5:8 Correlation of the Prior entrepreneurship experience and business performance ...... 1 15 

Table 5:9 Correlation of the Business Skills and bLisiness performance ................................... 116 
Table 5:10 Correlation of the ICT knowledge and business performance................................. 116 
Table 5:11 Correlation of the Mentoring network and business performance ........................... 1 17 
Table 5:12 Correlation of the Peers 	support network and business performance ..................... 117 
Table 5:13 Correlation of the Relatives 	support network and business performance .............. 118 
Table 5:14 Correlation of the membership in associations and business performance .............. 1 19 
Table 5:15 Correlation of the Internal LocLis of control and business performance.................. 120 
Table 5:16 Correlation of the Need for achievement and business performance ...................... 120 
Table 5:17 Correlation of Propensity of risk and business performance ................................... 121 
Table 5:17 Correlation of the Independence motive and business performance ....................... 122 
Table 5:19 Correlation of the Tolerance of ambiguity and business performance .................... 122 
Table 5:20 Correlation of the Role model and business performance ....................................... 123 
Table 5:21 Correlation of the Economic status of the childhood and business performance .... 124 
Table 5:22 : Correlation of number of children and business performance............................... 124 
Table 5:23 : Correlation between number of dependents and business performance ................ 125 
Table 5:24 Correlation between Human capital and business performance .............................. 126 
Table 5:25 Correlation between Network affiliation and business performance ....................... 126 
Table 5:26 Correlation between Psychological characteristics and business performance ....... 127 
Table 5:27 Correlation heteen Social learning and business performance ............................. 128 
Table 	5:28 	Correlations of sub 	variables .................................................................................. 128 
Table 5:29 Correlations of main variables................................................................................. 130 
Table 	5:30 	Regression 	Model 	.................................................................................................... 133 
Table 	5:3 1 	Model 	summary 	1 	..................................................................................................... 134 
Table 5:32 ANOVA Table of the Regression model 	I .............................................................. 134 
Table 	5:33 	Coefficients 	table 	I 	.................................................................................................. 135 

ix 



Table 5:34 Regression model summary 2.136 
Table 5:35 ANOVA Table of the Regression model 2 ..............................................................136 
Table 5:36 Coefficients table 2 ..................................................................................................137 
Table 5:37 Excluded variables...................................................................................................137 
Table 6: 1 Summary of relationships ..........................................................................................147 
Table 6:2 Summary of Correlations of main variables ..............................................................159 
Table 6:3 Computer literacy level of Sri Lanka.........................................................................160 

LIST OF FIGURES 

Figure 2:1 Linking entrepreneurship to economic growth..............................................21 

Figure 3:1 Conceptual Framework..................................................................................59 

Figure 4: 1 	Research Onion.............................................................................................69 

Figure 4:2 Research philosophy......................................................................................70 

Figure 4:3 Research Approaches ....................................................................................71 

Figure 4:4 Deductive research approach........................................................................71 

Figure 4:5 Different Research Strategies ........................................................................72 

Figure 4:6 Methodological choice ................................................... 	 74 

Figure 4:7 Illustration of Sample .................................................... 	 81 

Figure 4:8 Summary of the overall research clesion ......................... 	 86 

Figure 5:1 Age of the respondents ................................................... 	 99 

Figure 5:2 Civil status of respondents.............................................. 	 100 

Figure 5:3 Educational level of the respondents .............................. 	 101 

Figure 5:4 Occupation of the spouse of the respondents ................. 	 102 

Figure 5:5 Occupation of the parents of the respondents................. 	 103 

Figure 5:6 Number of Children for respondents .............................. 	 104 

Figure 5:7 Number of dependents other than Children.................... 	 105 

Figure 5:8 Type of the Business ownership..................................... 	 107 

Figure 5:9 Geographical distribution of businesses......................... 	 108 

Figure 5:10 Business fields of women owned SMEs ...................... 	 109 

Figure 5:11 Age of the business....................................................... 	 110 

Figure 5:12 Number of employees................................................... 	 Ill 

x 



ABBREVIATION 

AMP - Austrian Market process 

APCC - Asian Pacific Coconut community 

CEOs - Chief Executive Officers 

CRIB - The credit information bureau 

DSA - Divisional Secretariat Areas 

GDP - Gross Domestic Production 

HIES - Household Income and Expenditure Survey 

IPS - Institute of Policy Studies 

NAITA - National apprentice and industrial training 

NGOs - Non-governmental organizations 

OECD - Organization for Economic Corporation for Development 

OXFAM - Oxford Committee for famine relief 

PRDA - Peoples' rural development association 

SBDD - Small Business Development Division 

SMEs - Small & medium enterprises 

UNECE - United Nations Economic Commission for Europe 

xi 



ACKNOWIEDGEMENT 

I would like to extend my profound gratitude to Di'. (Mrs.) M.D. Pushpakumari, the 

supervisor of this thesis. from Faculty of Management Studies and Commerce of 

University of Sri .Jayewardenepura. for her invaluable guidance and boundless 

encouragement throughout the research study. In the successful completion of this 

research report. her continuous, constructive directions and suggestions played a 

foremost role throughout. 	My sincere gratitude is extended to Prof. Kennedy 

Gunawardana. Chairman of Board of study of Faculty of Management studies and 

Commerce: and Dr. P.J. Kumarasinghe. Coordinator of Postgraduate Center for 

Business Studies of Faculty of Post Graduate studies of University of Sri 

Jayewardenepura, for their continuous guidance throughout the process. Further. I 

would like to thank Mr. Shantha Puhulwella. Coordinator of Information Technology 

Resource Centre ( ITRC) and all the ITRC . thculty members Faculty of Management 

Studies and Commerce of University of Sri Jayewardenepura for their continues 

guidance and support. 

Further, my sincere appreciation goes to District Secretary Mr. Sunil Jayalath. district 

Women Development Officer Mrs. Dinusha Attanayake. Assistant Director of Small 

Business Development Division of Gampaha. Mrs. Wasantha for their kind corporation. 

guidance and support for collecting data. A special thank goes to all the divisional 

Women Development Officers for inviting me to collect data at their meetings and 

special events. My gratitude is extended to another two personalities who utilized their 

networking resource to enrich my Thesis. Miss. Thushani Rajapakshe. Assistant 

Commissioner of Department of Registration Persons. for introducing all the Officers at 

District Secretariat and making a better atmosphere to collect data. as well as Mrs. 

Charitha Pathheriya. Assistant Director at Chief Secretary's office, for translating and 

correcting questionnaire. Further. I must thank all the respondents from all 13 divisional 

secretariat areas for their kind cooperation. 

It took more than a year to complete this thesis and during this period my engagement, 

wedding and the migration took place. Hence. completion of this stLidy would not have 

been possible ithoiit the immense support extended by enthusiastic bunch of friends 

and relatives, especially my family and my husband's fmilv. Finally, my heartfelt 

gratitude goes to my husband for being a real strength for me. 

xii 



IMPACT OF INDIVIDUAL FACTORS OF WOMEN 
ENTREPRENEURS ON BUSINESS PERFORMANCE IN SMES IN 

GAMPAHA DISTRICT 

Nagoda Carnage Dulanee Gayathri Kaushalya 

11wi 

The number of women engaged in entrepreneurial activities has gradually,  increased 

over the last two decades since gender difference becomes no longer a barrier to run a 

business. Entrepreneurship among women is very important for Sri Lanka. since women 

constitute to more than half of the population of the Country. whereas their active 

participation in the economy is only 35 percent. Thirty years of civil war of Sri Lanka 

steadily increased in the number of women-headed households in the country and a 

large number of widows require assistance to start livelihood for the survival of them 

and their children. Hence. women entrepreneurship is vital for Sri Lanka for the 

sustainable economic and social development. 

Previous studies were limited to examine the impact on business performance by one 

individual factor or fm individual factors along with few organizational and external 

factors. Accordingly. there is a theoretical and empirical gap in examining impact of all 

individual factors collectively and each separately for business performance of women 

owned enterprises. In Sri Lanka, most of the available studies on entrepreneurs are 

based on male entrepreneurs with limited coverage on females. Hence. this study would 

he a value addition to the existing local and international knowledge. 

Due to the empirical nature of the study. data was mainly gathered from primary data 

sources through a self-administrated questionnaire. The unit of analysis was woman 

entrepreneur in SME sector of Gampaha district and the sample was drawn using simple 

random sampling covering all 13 divisional secretariat areas of Gampaha district. 

Reliability and the validity were tested by conducting a pilot survey in which 38 

respondents had participated. 391 respondents were included in the final survey 



achieving 82% of response rate, and the data was analyzed as univerate. hiveriate. 

multivariate and qualitative analyses. It was tested whether the individual factors of 

women entrepreneurs positively affect the business performance of SMEs or not. 

Demographic characteristics, human capital. network affiliation, psychological 

characteristics and social learning factors were considered as individual factors to test 

impact on business performance. All the factors had positive relationships with business 

performance except demographic characteristics which had no relationship. These five 

main variables were divided into 19 sub variables to conduct an in-depth analysis. Out 

of those 19 variables, number of children and number of dependents had negative 

relationships and ICT knowledge. membership in association had no relationships. 

while all the other independent variables had positive relationships with business 

performance. Further. three main variables were identified as most influential. 

significant and predictable factors of business performance by using Regression model. 

Hence. it can he concluded that individual factors of women entrepreneurs positively 

affect the business performance of women owned SMEs in Gampaha district. 

Accordingly. individual factors can he tested separately in developing countries to 

examine the differences in developed and developing countries as future research 

directions. Government. private organizations and NGOs should take necessary actions 

to enhance the business skills of women. provide more occupational opportunities. 

provide better entrepreneurial background. promote ICT. offer programs to attract and 

retain the women entrepreneurs for the formal networks, provide gender specified 

financial solutions. services and promote entrepreneurship as a career choice to cultivate 

the women entrepreneurship in Sri Lanka. 

Key words: Women entrepreneurs. individual factors. business performance 
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Chapter One 
	

Introduction 

CHAPTER ONE 

INTRODUCTION 

1.1 	Background of the study 

Today in the knowledge economy. brainpower of human beings is considered as the 

immutable resource of any organization. Organizations depend on human capital in 

order to succeed in todays economy (Nakamura 2003), while uplifting the lives through 

innovation, invention which match with dynamic needs and wants of the people. 

According to Stam and Garnsey (2007). knowledge is an absolute source of 

entrepreneurship in today's world, where it can generate entrepreneurial opportunities. 

new firm formation and growth of existing firms. Entrepreneurship can he explained as 

an economic activity which is undertaken by an individual or group of individuals to 

organize all the factors of production by undertaking risks, and generating employment. 

ultimately satisfying the dynamic needs of the society. Most of the researchers suggest 

that definition of entrepreneurship has never been differentiated on the basis of gender: 

hence it could be extended to women entrepreneurs without any restrictions. 

According to Das (2007 cited in Mahamud & Ali 2013). women started business 

simply as an economic necessity. an  internal motivation, a leisure time activity. 

educational - professional achievements etc. These intentions were categorized into pull 

and push factors by Robinson (2001). Throughout the history. women had played an 

invisible role for the socio economic development as subservient to the dominant 

economic work of men. especially in the developing countries (Bock 1994: Saug&res 

2002: O'Toole & Macgarvey 2003 cited in Koutsou 2009). However, today many 

countries try to attract female labour force for the economic development of the country 

by making necessary policy reforms that supports the enhancement of women 

entrepreneurship (Kazakopoulos & Gidarakou 2003 cited in Koutsou 2009). 

Conversely, the Globe is challenged by the increasing female population along with 

changing the attitude towards the predominant role of the women in the society (United 

Nations Statistics Division 2015). Information Communication Technology (ICT) 

1 



Chapter One 	 Introduction 

empowered women to achieve their economic and social development during last two 

decades. According to Tominc and Re bernik (2003) other than contributing for the 

Gross Domestic Production (GDP), women entrepreneurs have the ability to change the 

perception towards women in the business community. general public, officials and the 

media. 	Furthermore, with the challenges of demographic changes and aging 

population, the role of women in the labour force will become a key driver of 

sustainable high economic growth. Approximately 126 million women in 67 countries 

were starting or running new businesses and a further 98 million of female were running 

businesses which were already established (VanderBrug 2013). However, the rate of 

females engaged in entrepreneurship varies from I % to 40 % globally and in the South 

East Asian region. I 8%-30% of self-employed workers were women in Indonesia. 

Malaysia. The Philippines. Singapore. and Thailand (Licuanan 1992). Thus. women 

entrepreneurs' impact on innovation and job creation differ worldwide (Kellev et al. 

2012). 

Small and Medium scale Enterprises (SMEs) are the main sector in which women 

entrepreneurship can be seen (Ganewatta & Rathnayake 2008). On the other hand. 

SMEs are the backbone of developing nations, since they help to achieve the socio-

economic development of a country by contributing to generation of employment. 

generation of income and poverty alleviation. Striving for the growth and 

competitiveness of the SME sector in Sri Lanka has often been identified as imperative 

in order to provide more employment, bridge regional growth disparities and to ensure 

that post-war growth is inclusive and widespread. In Sri Lanka. SMEs contribute to 50 

per cent of the GDP and employ 26 per cent of the labour force (The Institute of Policy 

Studies of Sri Lanka and Oxfam International. Sri Lanka 2014). 

Sri Lanka is a developing country and the female labour force participation is not on par 

with other development indicators of the country. The Sri Lankan literacy rate of 

feniales is 91.1% while female labour force participation is just 34.4% (Central Bank 

2014). Promoting female entrepreneurship can be regarded as an effective way of 

attracting more females into the labour force and also an appealing career path for 

females. Though the women have been improved in several sectors. women 

representation in corporate management. senior officers and as legislators was low, 
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