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As a wave o f new technology, the internet provides tanks a substantial opportunity to
^ ex p an d  their customers’ attraction beyond traditional boundaries across national borders.

om petitive pressures and the speed of technological changes lead to  the rapid 
Df Internet Banking. Internet banking has emerged as the most crucial form  of 
iteraction, encompassing the structural changes required for banks to  com pete 
nctal markets. The main objective o f this study was to  identity the factors
2 unwillingness of Bank Account Holders (BA H ) to  use Internet Banking. The 
carried out by selecting a random sample erf one hundred and fifty BAH 
g both Internet Banking Users (IB U ) and Non-Internet Banking Users (N IB U ) 
i Bank, Hatton National Bank, People’s Bank and Bank o f Ceylon. The data 
fted based on the interview-questionnaire m ethod. A  specific com posite index 
n methodology based on weights on multiple corresponding analysis was 
measure the Level of People’s Technological Knowledge (LPTK ), the Level of
3 w ith the Bank (LR B ) and the Level o f Information Technology D riven 
lutions Usage (U T D BSU ). A  T-test was used to  com pare the means for each 
.RB and U TD BSU  between IBU  and N IBU . Further, a Logistic Regression 
'I )  was developed to  identify the factors affecting the unwillingness of BAH for 
le t Banking. Both LPTK and U TD BSU  of the BAH  w ere negatively skewed 
r w ith median values of 55.89 and 54.54 w hile LRB of the BAH was positively 
h  a median value of 29.80. The means for each o f LPTK, LRB and U TD BSU  
qual between IBU  and N IBU  and the means o f IBU  for each w ere higher than

o f N IBU . LRM  suggested that the LTPK, LRB, U TD BSU  and the age 
affected the unwillingness o f BAH for using Internet Banking. Accordingly, 

>re services, strengthening the custom er retentions, introducing an internet 
>rtal facility, organizing prom otion campaigns, highlighting the necessity of 
IT  infrastructure and enhancing the reliability o f the security for using internet 
i identified as the recommendations of the study.
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