
74 
 

List of References 

 

Abdallat, M. M. (2012). Actual Self-Image, Ideal Self-Image and the Relation between 
Satisfaction and Destination Loyalty. Journal of Tourism Hospitality, 1(4). 

Ajzen, I. (1991). The Theory of Planned Behavior . Organizational Behavior and Human 
Decision Processes,, 179-211. 

Ajzen, I., & Fishbein, M. (1980). Understanding Attitudes and Predicting Social Behavior. 

Ariyawansa, R. G. (2009). Housing Market: A Review of Purchase Decision of Potential 
Buyers. Colombo 

Ariyawansa, R. G. (2007). An empirical study of consumer behavior in housing. Built-
Environment - Sri Lanka, 8(1). 

Ariyawansa, R. G., & Udayanthika, A. (2012). Living in high-rise: An analysis of demand for 
condominium properties in Colombo. International Journal of Sociology and 
Anthropology, 4(1), 31-37. 

Bargh, J. A. (2002). Losing consciousness: Automatic influences on consumer judgment, 
behavior, and Motivation. Journal of Consumer Research, 29(2), 280. 

Bazerman, M. H. (2001). Reflections and Reviews: Consumer Research for Consumers,. 
Journal of Consumer Research,, 27(4), 499-504. 

Bearden, W. O., Netemeyer, R. G., & Teel, J. E. (1989). Measurement of Consumer 
Susceptibility to Interpersonal Influence. Journal of Consumer Research, 15(4), 473-
481. 

Bearden, W., & Etzel, M. J. (1982). Reference Group Influence on Product and Brand 
Purchase Decisions. Journal of Consumer Research, 9(2), 183-194. 

Belk, R. W. (1988). Possessions and the Extended Self. The Journal of Consumer Research, 
15(2), 139-168. 

Bettman, J. R., Luce, M. F., & Payne, J. W. (1998). Constructive Consumer Choice 
Processes, The Journal of Consumer Research. 25(3), 187-217. 

Birdwell, A. E. (1968). A Study of the Influence of Image Congruence on Consumer Choice. 
Journal of Business, 41, 76-88. 

Bristol, T., & Mangleburg, T. F. (2005). Not Telling the Whole Story:Teen Deception in 
Purchasing. Journal of the Academy of Marketing Science, 33(1), 79-95. 

Burnkrant, R. E., & Cousineau, A. (1975). Informational and Normative Social Influence in 
Buyer Behavior. Journal of Consumer Research, 2(3), 206-215. 



75 
 

Childers, T. L., & Rao, A. R. (1992). The Influence of Familial and Peer-based Reference 
Group on Consumer Decision. Journal of Consumer Research, 19, 198-211. 

Cho, M. (1996). House Price Dynamics: A Survey of Theoretical and Emperical Issues. 
Journal of Housing Research, 7(1), 145-172. 

Cohen, T., Lindblad, M., Paik, J., & Quercia, R. (2009). Renting to Owning: An Exploration 
of the Theory of Planned Behavior in the Homeownership Domain. Basic and Applied 
Social Psychology, 31, 376–389. 

Conner, M., & Armitage, C. (1998). Extending the Theory of Planned Behavior: A Review 
and Avenues for Further Research. Journal of Applied Social Psychology, 28(15), 
1429-1464. 

Cronbach, L. J. (1946). Response sets and test validity. Educational and Psychological 
Measurement, 6, 475-494. 

Daly, J., Gronow, S., Jenkins, D., & Plimmer, F. (2003). Consumer behaviour in the 
valuation of residential property A comparative study in the UK, Ireland and 
Australia. Property Management, 21(5), 295-314. 

Demirdjian, Z. S., & Mokatsian, Z. (2014). Paradigm Shifts in Consumer Behavior: A Meta 
Analysis . ASBBS Annual Conference, 21(1), pp. 220-231. Las Vegas. 

DiPasquale, D., & Wheaton, W. C. (1994). Housing Market Dynamics and the Future of 
Housing Price, Journal of Urban Economics. 35, 1-27. 

Erasmus, A., Boshoff, E., & Rousseau, G. G. (2001). Consumer decision-making models 
within the discipline of consumer science: a critical approach. Journal of Family 
Ecology and Consumer Sciences,, 29, 82 – 90. 

Ericksen, M. K. (1996). Using self-congruity and ideal congruity to predict purchase 
intention: A European perspective, Journal of Euro – Marketing. 6(1), 41-56. 

Francis, J. J., Eccles, M. P., Johnston, M., Walker, A., Grimshaw, J., & Foy, R. (2004). 
Constructing Questionnaires Based on the Theory of Planned Behavior: A Manual for 
Health Services Researchers. Centre for Health Servic:University of Newcastle. 

Gibler, K. M., & Nelson, S. L. (1998). Consumer Behavior Applications to Real Estate.  

Grsnhaug, K., Kleppe, I., & Kleppe, W. (1987). Observation of a Strategic Household 
Purchase Decision. Psychology & Marketing, 4(3), 239-253. 

Hair, J. F., Ringle, C. M., & Sarstedt, M. (2011). PLS-SEM: Indeed a Silver Bullet. Journal 
of Marketing Theory and Practice, 19(2), 139–151. 

Hair, J., Anderson, R., Tatham, R., & Black, W. .. (2006). Multi- variate data Analysis. New 
Jersey: Prentice Hall International. 



76 
 

Heath, A., & Scott, D. (1998). The self-concept and image congruence hypothesis An 
empirical evaluation in the motor vehicle market. European Journal of Marketing, 
32(11/12), 1110-1123. 

Ho, J.Y.C., & Dempsey, M. (2010). Viral marketing: Motivations to forward online content, 
Journal of Business Research, 63, 1000-1006 

Holst, A., & Iversen, J. (2011). An Application of a Revised Theory of Planned Behavior: 
Predicting the intention to use Personal Care Product without Endocrine Disrupting 
Chemicals. 

Hong, J. W., & Zinkhan, G. M. (1995). Self-Concept and Advertising Effectiveness: The 
Influence of Congurancy Conspicuousness and Response Mode. Psychology & 
Marketing, 12(1), 53. 

Hosany, S., & Martin, M. (2012). Self-image congruence in consumer behavior. Journal of 
Business Research, 65, 685–691. 

Husić-Mehmedović, M., Arslanagić, M., Kadić, S., & Muris, S. (2011). Decision Making in 
Real Estate Purchase the Case of Bosnia- Herzegovina, . Challenges of Europe: 
Growth & Competitiveness - Reversing Trend, 367. 

Jamal, A., & Al-Marri, M. (2010). Exploring the effect of self-image congruence and brand 
preference on satisfaction: the role of expertise. Journal of Marketing Management, 
23(7-8), 613-629. 

Jayakody, J. A.S.K. (2011), Effects of Leader Charisma on follower Dependency in Sri 
Lankan Firms. PhD thesis, Postgraduate Institute of Management, University of Sri 
Jayewardenepura 

Kettle, K. L., & Haubl, G. (2011). The Signature Effect: Signing Influences Consumption-
Related Behavior by Priming Self-Identity. Journal of Consumer Research, 38. 

Koklic, M. K., & Vida, I. (2009). A Strategic Household Purchase: Consumer House Buying 
Behavior. Managing Global Transitions, 7(1), 75 – 96. 

Koklic, M. K., & Vida, I. (2011). Consumer strategic decision making and choice process: 
prefabricated house purchase. International Journal of Consumer Studies, 35, 634–
643. 

Kothari, C. (2004). Research Methodalogy: Methods and Techniques Illustrated, revised ed. 
New Age International. 

Kressmann, F., Sirgy, M. J., Herrmann, A., Huber, F., Huber, S., & Lee, D. J. (2006). Direct 
and indirect effects of self-image congruence on brand loyalty,. Journal of Business 
Research, 59, 955–964. 



77 
 

Landon, E. (1974). Self-Concept, Ideal Self Concept, and Consumer Purchase Intentions. 
Journal of Consumer Research, 1(2), 44-51. 

Lessig, V. P., & Park, C. W. (1978). Promotional perspectives of reference group influence: 
Advertising implications. Journal of Advertising, 7, 41. 

Levy, D., & Choi Lee, C. (2004). The influence of family members on housing purchase 
decisions. Journal of Property Investment & Finance, 22(4), 320-338. 

Loewenstein, G. (2001). The creative destruction of decision research. Journal of Consumer 
Research, 28, 499-505. 

Luo, Q. (2012). Influences on the Buying Behavior of Purchasing Commercial Housing in 
Nanning City of Guangxi Province, China. 

Luo, Q., & James, P. T. (2013). Influences on the buying behavior of purchasing commercial 
housing in Nanning city of Guangxi Province, China. Journal of Management and 
Marketing Research, 12, 150. 

Mihic, M. (2006). Consumers' Susceptibility to Reference Group Influence: A Segmentation 
Analysis. Economic Research, 20(2). 

Makgosa, R., & Mohube, K. (2007). Peer Influence on Young Adults‟ Products Purchase 
Decisions . African Journal of Business Management, 064-071. 

Malhotra, N. (1988). Self-concept and product choice; an integrated perspective. Journal of 
Economic Psychology, 9(1), 1-28. 

Malhotra, N., & Dash, S. (2011). Marketing Research and Applied Orientation (6th ed.). 
Pearson. 

Marsh, A., & Gibb, K. (2011). Uncertainty, Expectations and Behavioural Aspects of housing 
Market Choices. Housing, Theory and Society. 

Meen, G. (1996). Ten Propositions in UK Housing Macroeconomics: An Overview of the 
1980s and Early 1990s. Urban Studies, 33(3), 425- 444. 

Mengxia, Z. (2007). Impact of brand personality on PALI; A comparative research between 
two different brand. Journal of International Management Review, 3(3), 36-46. 

Mihic, M. (2006). Consumers' Susceptibility to Reference Group Influence: A Segmentation 
Analysis. Economic Research, 20(2). 

Musanje, K. (2012). Brand Image, Self Concept, and Consumer Purchasing Behaviors in The 
Ugandan Petroleum Industry. . 

Niriella, N. (n.d.). Housing Market in Metropolitan Colombo: New Trends. Sri Lanka 
Journal of Advanced Social Studies, 1(1), 53-100. 



78 
 

Ramachandra, T., & Zainudeen, N. (2006). The Relationship Between Sri Lankan Economy: 
and The Property Market. Built-Environment-Sri Lanka, 7(1), 3-8. 

Ratchatakulpat, T., Miller, P., & Marchant, T. (2009). Residential Real Estate Purchase 
Decisions in Australia: Is It More Than Location? International Real Estate Review, 
12(13), 273 – 294. 

Razak, M. I., Ibrahim, R., Abdullah, N. S., Osman, I., & Alias, Z. (2013). Purchasing 
Intention towards Real Estate Development in Setia Alam, Shah Alam: Evidence from 
Malaysia. International Journal of Business, Humanities and Technology. 

Saunders,M., Lewis, P.& Yhornhill,A. (2009). Research Methods for Business Students. (5th 
ed.). Pearson Education LtD 

Sekaran, U. (2003). Research method for business: A skill building approach (4th ed.). John 
Wiley & Sons. 

Sekaran, U., & Bougie, R. (2010). Research Methods for Business: A Skill Building 
Approach (5th ed.). John Wiley & Sons. 

Senaratne, S., Zainudeen, N., & Weddikkara, C. (2006). Factors Affecting Condominium 
Development In Sri Lanka. Built-Environment-Sri Lanka , 7(1), 23-28. 

Shafiei, M., Foo, F., Said, I., & Omran, A. (2010). Malacca House Buyers‟ Housing 
Preferences in Malaysian New Residential Market. International Journal of 
Engineering. 

Simonson, I., Carmon, Z., Dhar, R., Drolet, A., & Nowlis, S. (2001). Consumer research: on 
search of identity. Annual Review of Psychology, 52, 249–275. 

Sirgy, M. (1982). Self-Concept in Consumer Behavior: A Critical Review. Journal of 
Consumer Research, 9. 

Sirgy, M. J. (1986). Self-congruity: toward a theory of personality and cybernetics. . 

Sirgy, M. J., & Su, C. (2000). Destination Image, Self-Congruity, and Travel Behavior: 
Toward an Integrative Model. Journal of Travel Research, 38. 

Tan, T. (2013). Use of Structural Equation Modeling to predict the intention to purchase 
green and sustainable homes in Malesiya. Asian Social Science, 9(10), 181-191. 

Vinzi, V. E., Chin, W. W., Henseler, J., & Wang, H. (Eds.). (2010). Handbook of Partial 
Least Squares: Concepts, Methods and Applications. New York: Springer Heidelberg 
Dordrecht. 

Walker, B. (1992). New perspectives for self-research. (J. F. Sherry, & B. Sternthal, Eds.) In 
Advances in Consumer Research, 19, 664–665. 



79 
 

Wells, W. D. (1993). Discovery-Oriented Consumer Research. Journal of Consumer 
Research, 19(4), 489-504. 

Yang, J., He, X., & Lee, H. (2007). Social reference group influence on mobile phone 
purchasing behaviour: a cross-nation comparative Study. International Journal of 
Mobile Communications,, 5(3). 

Zia-ur-Rehman, & Dost, M. K. (2013). Conceptualizing Green Purchase Intention in 
Emerging Markets: An Empirical Analysis on Pakistan. WEI International Academic 
Conference Proceedings.  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


