
7 LIST OF REFERENCES 

Acs, Z. J. &Audretsch, D. B. (2005). Entrepreneurship, Innovation and Technological 

Change. Foundations and Trends in Entrepreneurship, 1(4).  

Alam, M. S., Islam, M. A., Khan, M. A. &Obaidullah, A. Z. M. (2011). Effect of 

Entrepreneur and Firm Characteristics on the Business Success of Small and 

Medium Enterprises (SMEs) in Bangladesh. International Journal of Business and 

Management, March, 6(3), 289-299. 

Allen, J., Morris, M. &Schindehutte, M. (2003). The entrepreneur’s business model: 

toward a unified perspective. Journal of Business Research, 58, 726 – 735. 

Ali, B. & Hameed, I. (2011). Impact of Entrepreneurial Orientation, Entrepreneurial 

Management and Environmental Dynamism on Firm’s Financial Performance. 

Journal of Economics and Behavioral Studies, 3(2), 101-114.  

Armanu, Hadiwidjojo, D., Sarwoko, E., & Surachman (2013). Entrepreneurial 

Characteristics and Competency as Determinants of Business Performance in 

SMEs. IOSR Journal of Business and Management, 7(3), 31-38. Retrieved from 

http://iosrjournals.org/iosr-jbm/papers/Vol7-issue3/E0733138.pdf 

Bannahaka, N. (2001, May). DinumKanuwa. Silumina, 3.  

Bernard, P., Kuofie, M., Plaisent, M. &Xiaojun, Y. (2013). Research on Business Model 

Innovation and Control of China's Education & Training Industry: New Oriental 

Education & Technology Group as an Example. Journal of Economic 

Development, Management, IT, Finance and Marketing, March, 5(1), 1-13.  

Brown, T., Davidsson, P., & Wiklund, J. (2001). An operationalization of Stevenson’s 

conceptualization of entrepreneurship as opportunity-based firm behavior. 

Management Journal, 22(10), 953-968.  

Burresi A. (eds) (2005). Il marketing dellamoda: temiemergentineltessile-abbigliamento, 

France University Press, France.  



Business Today (2013, December). A Feat of Dynamic Entrepreneurship. Business 

Today, 109-115. Retrieved from 

http://www.businesstoday.lk/cover_page.php?article=8775&layout=sp&issue=269 

Cameron, A. & Pech, R. J. (2006). An entrepreneurial decision process model describing 

opportunity recognition. European Journal of Innovation Management, 9(1), 61-

78. 

Chen M. J. &Hambrick, D. C. (1995). Speed, stealth, and selective attack: how small 

firms differ. Academy of Management Journal, 38(2), 453-482. 

Cornwall, J. R. & Perlman, B. (1990). Organizational entrepreneurship. Homewood, IL: 

Boston-Irvin. 

Covin, J. G. &Slevin, D. P. (1991). A conceptual model of entrepreneurship as firm 

behavior. Entrepreneurship Theory & Practice, 16(1), 43-51. 

Cunningham, J. B. & Lischeron, J. (1991). Defining Entrepreneurship. Journal of Small 

Business Management, 45-61. 

Day, D. L. (1992). Research linkages between entrepreneurship and strategic 

management. In D. L. Sexton & J. D. Kasarda (Eds.), the state of entrepreneurship 

(177-163). Boston.  

de Alwis, W. G. & Senathiraja, R. (2003). The Impact of Socio – Cultural Background of 

the Entrepreneur on Management and Business Practices of selected Small and 

Medium Scale Businesses in Sri Lanka. 9th International conference on Sri Lanka 

Studies, (pp. 1-24). Matara. 

De Silva, N. (2001, March). Women to Watch. Style. 3(3), 40-41.  

Dess G. G. & Lumpkin, G. T. (1996). Clarifying the entrepreneurial orientation construct 

and linking it to performance. Academy of Management Review, 21, 135-172. 

Dess, G. G. & Lumpkin, G. T. (2001). Linking Two Dimensions of Entrpreneurial 

Orientation to Firm Performance: The Moderating Role of Environment and 

Industry Life Cycle. Journal of Business Venturing, 16, 429–451. 



Donnell, L., Hutchinson, K. & Reid, A. (2012). Fashion retailing in the new economy: the 

case of SMEs. International Journal of Retail & Distribution Management, 40(12), 

906-919. Retrieved from http://eprints.ulster.ac.uk/28891/1/Hutchinson_K_2.pdf 

Ehret, M., Kashyap, V. &Wirtz, J. (2013). Business models: Impact on business markets 

and opportunities for marketing research. Industrial Marketing Management, 42, 

649-655. 

Friesen, P. H. & Miller, D. (1982). Innovation in conservative and entrepreneurial firms: 

two models of strategic momentum. Strategic Management Journal, 3, 1-25. 

Gadde L. E. &Håkansson H. (2001). Supply network strategies, John Wiley & Sons Ltd, 

Chincester.  

Gedeon, S. (2010). What is Entrepreneurship? Entrepreneurial Practice Review, 1(3), 16-

35. 

Gholamifar, D. & Joyce, A. (2006). CRM in Fashion Companies for men’s wear. 

Retrieved from http://www.diva-

portal.org/smash/get/diva2:4186/FULLTEXT01.pdf 

Guercini, S. & Runfola, A. (2009). Business networks and retail internationalization: a 

case analysis in the fashion industry. Firenze: Università degli Studi di Perugia.  

Hansen, D. J., Monllor, J. & Shrader, R. (2011). Defragmenting Definitions of 

Entrepreneurial Opportunity. Journal of Small Business Management, 49(2), 283-

304. 

Hashim, K., Wafa, S. K. &Suliman, M. (1999), “Entrepreneurial Characteristics Strategy 

Types and Performance of Small and Medium – sized Enterprises in the Malaysian 

Manufacturing Sector”. International conference on small and medium 

Enterprises, University Saians Malaysia, Penanag.  

Hitt, M. A. & Ireland, R. (2000). Technological learning, knowledge management, firm 

growth, and performance. Journal of Engineering and Technology Management, 

17, 231-246.  



Hisrich, R. D. & Peters, M. P. (1986). Establishing a new business venture unit within a 

firm. Journal of Business Venturing, 1(3), 307-322.  

Hsiao, M. J., Purchase, S. & Rahman, S. (n.d). The impact of buyer-supplier relationship 

and purchasing process on the supply chain performance: a conceptual 

framework.  

Jeyaraman, S. & Karunanithy, K. (2013). Impact of Entrepreneurial Characteristics on the 

Organizational Development of the Small Business Entrepreneurs. Industrial 

Engineering Letters , 3(6), 28-33. Retrieved from 

http://pakacademicsearch.com/pdf-files/eng/513/28-

33%20Vol%203,%20No%206%20(2013).pdf 

Joshi, H., Rao, V. & Venkatachalm, A. (2013). A Study on Entrepreneurial 

Characteristics and Success of Women Entrepreneurs Operating Fashion and 

Apparel Business. Asian Journal of Management Sciences and Education, 2(2), 

136-147. Retrieved from http://www.ajmse.leena-

luna.co.jp/AJMSEPDFs/Vol.2(2)/AJMSE2013(2.2-13).pdf 

Kamaladevi, B. (2010, January). Customer Experience Management in Retailing. 

Business Intelligence Journal, 3(1), 3-54. Retrieved from 

http://www.saycocorporativo.com/saycoUK/BIJ/journal/Vol3No1/Article_3.pdf 

Khan, O. (2013). Managing risk by internalising product design in fashion retail: An 

exploratory case of Marks & Spencer. Manchester: Manchester School of 

Management. Retrieved from http://iimm.org/pdf/Omera%20Khan.pdf 

Kotey, B. and Meredith, G.G (1997). Relationships among owner / manager personal 

values, Business strategies, and Enterprise performance. Journal of small Business 

management, 37-64.  

Levy, M., (2002). The Principles of Highly Successful Business Models: Using the Value 

Framework. ECnow.com, Inc. 

Miller, D. (1987). Strategy making and structure: Analysis and implication for 

performance. Academy of Management Journal, 30(1), 7-32. 



Nammunige, S. (2000). House of Fashions. Lakbima Ridma, 6.  

Neneh, B. (2011). The Impact of Entrepreneurial Characteristics and Business Practices 

on the Long Term Survival of Small and Medium Enterprises (SMEs). University of 

the Free State, Faculty of Economic and Management Sciences. Bloemfontein: 

University of the Free State. Retrieved from http://etd.uovs.ac.za/ETD-

db/theses/available/etd-05272013-113911/unrestricted/NenehBN.pdf 

Nimalathasan, B. & Taher, M. A. (2009). Determinants of Entrepreneurial Characteristics 

in Small and Medium Entrepreneurs of Sri Lanka: An Application of Exploratory 

Factor Analysis. 3rd International Conference on Impact of Economic Crisis in 

Global Business Scenario. Tamparam: Sri Sai Ram Institute of Management 

Studies. 

Scheepers , M. J. (2008). Entrepreneurial mindset of information and communication 

technology firms. Johannesburg: University of Johannesburg.  

Senges, M. 2007. Knowledge entrepreneurship in universities: practice and strategy of 

Internet based innovation appropriation. Retrieved from 

http://knowledgeentrepreneur.com 

Siropolis, N. (1997). Entrepreneurship and Small Business Management, 6th Edition, 

Houghton Mifflin Company, Boston. 

Steiner, M.P. &Solem, O. (1988). Factors for success in small manufacturing firms, 

Journal of Small Business Management, 26(1), 51 -56. 

Stevenson, H. H. (1983). A Perspective of Entrepreneurship. Harward Business School, 

131-124. 

Steyaert, C. (2007). ‘Entrepreneuring’ as a conceptual attractor? A review of process 

theories in 20 years of entrepreneurship studies. Entrepreneurship and Regional 

Development, 453-477. 

Teece, D. J. (2010). Business Models, Business Strategy and Innovation. Long Range 

Planning, Volume 43, p. 172e194. 



Wennekers, S., Van Stel, A, Thrurik, R. & Reynolds, P. (2005). Nascent Entrepreneurship 

and the Level of Economic Development. Small Business Economics, 24 (3), 293-

309. 

  


