
 

70 
 

List of References 

 

Abrhiem, T. H. (2013). Managing Transformation and Change for the Business Leader. 

Business and Management Review, 3(2), 14-22. 

AC Neilson, (2012). Annual advertising industry report, Colombo. 

AC Neilson, (2013). Annual advertising industry report, Colombo. 

AC Neilson, (2014). Annual advertising industry report, Colombo. 

Bennis, W. (1982). Leadership transforms vision into action. Industry week, 54-56. 

Bennis, W., & Nanus, B. (1985). The strategies for taking charge. Leaders, New York: 

Harper & Row. 

Cardozo, R. N., & Smith Jr, D. K. (1983). Applying financial portfolio theory to product 

portfolio decisions: An empirical study. The Journal of Marketing, 110-119. 

Chun, R., Da Silva, R., Davies, G., & Roper, S. (2005). Corporate reputation and 

competitiveness. Routledge. 

Coulson Thomas, C.J, (1997) IIMB Management Review: Business transformation: 

Relevance and risks, 9, 37-48. 

Cox, M., & Rock, M. E. (1996). Seven Pillars of Visionary Leadership: Aligning Your 

Organization for Enduring Success. 

Davies, G., & Chun, R. (2002). Gaps between the internal and external perceptions of the 

corporate brand. Corporate Reputation Review, 5(2-3), 144-158. 

De Chernatony, L. (1999). Brand management through narrowing the gap between brand 

identity and brand reputation. Journal of Marketing Management,15(1-3), 157-179. 

Dessler, G. (2009). A framework for human resource management. India: Pearson 

Education. 

Eisenbach, R., Watson, K., & Pillai, R. (1999). Transformational leadership in the context 

of organizational change. Journal of Organizational Change Management, 12(2), 80-89. 

Fetcher, W.F., Horowitz, R.B. (1991). Visionary leadership needed by all managers. New 

York: HarperCollins. 



 

71 
 

Gandossy, R. P., & Verma, N. (2009). Building leadership capability to drive change. 

Leader to Leader, 2009(51), 40-46. 

Gelb, B. D., &Rangarajan, D. (2014). Employee contributions to brand equity. California 

management review, 56(2), 95-112. 

Gluck, F. W. (1984). Vision and leadership. Interfaces, 14(1), 10-18. 

GroupM Media competitor information system, Colombo. 

GroupM media Marketing information system, Colombo. 

GroupM Media Sri Lanka, (2015). Credentials report, Colombo. 

GroupMesp Sri Lanka, (2014). financial statement, Colombo. 

Gupta, A. K. (1984). Contingency linkages between strategy and general manager 

characteristics: A conceptual examination. Academy of Management Review, 9(3), 399-

412. 

Homburg, C., Steiner, V. V., &Totzek, D. (2009). Managing dynamics in a customer 

portfolio. Journal of Marketing, 73(5), 70-89. 

Ind, N. (1997). The Corporate Brand. Macmillan Press Ltd, Great Britain. 

Johnson, M. D., &Selnes, F. (2004). Customer portfolio management: toward a dynamic 

theory of exchange relationships. Journal of Marketing, 68(2), 1-17. 

Katz, D., & Kahn, R. L. (1978). The social psychology of organizations. 

Kiechel, W. (1986). Visionary leadership and beyond. 

Lei, J., Dawar, N., &Lemmink, J. (2008). Negative spillover in brand portfolios: 

exploring the antecedents of asymmetric effects. Journal of marketing, 72(3), 111-123. 

Lemmens, A., &Croux, C. (2006). Bagging and boosting classification trees to predict 

churn. Journal of Marketing Research, 43(2), 276-286. 

Levinson, H., & Rosenthal, S. (1986). CEO: Corporate leadership in action. Basic 

Books. 

Magid, J. M., Cox, A. D., & Cox, D. S. (2006). Quantifying brand image: Empirical 

evidence of trademark dilution. American business law journal, 43(1), 1-42. 



 

72 
 

Martínez, E., &Pina, J. M. (2005). Influence of corporate image on brand extensions: a 

model applied to the service sector. Journal of Marketing Communications, 11(4), 263-

281. 

Meindl, J. R., Ehrlich, S. B., &Dukerich, J. M. (1985). The romance of 

leadership. Administrative science quarterly, 78-102. 

Mendall, J. S., &Gerguoy, H. G. (1984). Anticipatory management or visionary 

leadership: a debate. Management Planning, 33, 28-31, 63. 

Murray, K. B., &Schlacter, J. L. (1990). The impact of services versus goods on 

 Journal of the Academy of 

Marketing Science, 18(1), 51-65. 

Nair, M. (2012). Strategic business transformation: Going beyond the financial attributes 

in transforming markets. Journal of Corporate Accounting & Finance, 24(1), 79-85. 

Nguyen, N., & LeBlanc, G. (1998). The mediating role of corporate image on customers' 

retention decisions: an investigation in financial services.International Journal of Bank 

Marketing, 16(2), 52-65. 

Oliver, R. L., & Swan, J. E. (1989). Consumer perceptions of interpersonal equity and 

satisfaction in transactions: a field survey approach. The Journal of Marketing, 21-35. 

Park, C. W., Jaworski, B. J., &Maclnnis, D. J. (1986). Strategic brand concept-image 

management. The Journal of Marketing, 135-145. 

Porter, S. S., &Claycomb, C. (1997). The influence of brand recognition on retail store 

image. Journal of product & brand management, 6(6), 373-387. 

Robbins, S. R., & Duncan, R. B. (1987, October). The formulation and implementation of 

strategic vision: a tool for change. In seventh Strategic Management Society Conference, 

Boston, MA, 14, 17). 

Senn, C., Thoma, A., & Yip, G. S. (2013). Customer-centric leadership: how to manage 

strategic customers as assets in B2B markets. California Management Review, 55(3), 27-

59. 

Sivagananathan, A. (2012), Professional Manager: Business Transformation, 1, No 5: 45-

48. 

Srivastva, S. (1983). The executive mind (pp. 297-310). San Francisco, CA: Jossey-Bass. 



 

73 
 

Tichy, N. M. (1983). Revitalizing organizations: The leadership role. 

Tichy, N. M., &Devanna, M. A. (1986). The transformational leader. Training & 

Development Journal. 

Trahant, B., Burke, W. W., Koonce, R. (1997). 12 principles of organizational success: 

Management Review. 

Tu, Y. T., Li, M. L., &Chih, H. C. (2013). An Empirical Study of Corporate Brand 

Image, Customer Perceived Value and Satisfaction on Loyalty in Shoe Industry. Journal 

of Economics & Behavioral Studies, 5(7). 

Valarie, A. Z., & Bitner, M. (2000). Services marketing: integrating customer focus 

across the firm. Copyright by the McGraw-Hill Education. 

Westley, F., &Mintzberg, H. (1989). Visionary leadership and strategic 

management. Strategic management journal, 10(S1), 17-32. 

Wind, Y., Mahajan, V., & Swire, D. J. (1983). An empirical comparison of standardized 

portfolio models. The Journal of Marketing, 89-99. 

Worster, A., Weirich, T. R., &Andera, F. (2014). Business Tranformation in a post-

functional world. Journal of Strategic Finance, 31-37. 

 

 

 

 

 

 

 

 

 

 

 

 


