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Abstract

Youth entrepreneurship is defined as the recognition of an opportunity
to create value, and the process of acting on this opportunity. However,
previous studies find that youth fail to capitalize the opportunities
even when they are widely available. Furthermore, previous literature
supports the relationship between risk behaviour and opportunity
identification. Thus, risk behaviour can be considered as a determinant
of youth entrepreneurship. However, what determines risk behaviour is
not sufficiently discussed in current literature and this paper attempts
to address this lacuna. Consequently, based on Individual Opportunity
Nexus Theory, firstly, the current researchers conceptualize social
networks as a determinant of risk behaviour of entrepreneurs. Secondly,
the researchers, drawing from the Social Cognitive Theory argue that
cognitive biases mediate the relationship between social networks and
risk behaviour. These arguments are presented as a conceptual model
with supportive propositions. Finally this paper concludes by providing
some direction for the validation of the proposed conceptual model
empirically
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