
- 48 -

References
Abdallat, M. M. (2012). Actual Self-Image, Ideal Self-Image and the Relation between 
Satisfaction and Destination Loyalty. Journal of Tourism Hospitality, 1(4).

Ajzen, I. (1991). The Theory of Planned Behavior. Organizational Behavior and Human 
Decision Processes, 50( 2), 179-211.

Ariyawansa, R. G. (2007). An empirical study of consumer behavior in housing. Built-
Environment - Sri Lanka, 8(1), 11-19.

Bagozzi, R. P. (1992). The Self-Regulation of Attitudes, Intentions, and Behavior, Social 
Psychology Quarterly, 55(2), 178-204

O�����	 *�	 ��	 J�""�U�	 ���
��	 �����
������/	 ������
�	 
�������	 ��	 �������	 ��������	 
behavior, and Motivation. Journal of Consumer Research, 29(2), 280.

O�Y������	 4�	 }�	 J�""7U�	 %�����
���	 ���	 %��
���/	 5������	 %�������	 ���	 5���������	 
Journal of Consumer Research, 27(4), 499-504.

Bearden, W. O., Netemeyer, R. G., & Teel, J. E. (1989). Measurement of Consumer Susceptibility 
��	'������������	'�������	Journal of Consumer Research, 15(4), 473-481.

O�������	���	�	+�Y���	4�	*�	J7\��U�	%��������	_���	'������	��	������	���	O����	������
�	 Decisions. Journal of Consumer Research, 9(2), 183-194.

Belk, R. W. (1988). Possessions and the Extended Self. The Journal of Consumer Research, 
15(2), 139-168.

5�
������	&�	���	�	%���	��	%�	J7\\�U�	&��	'������	��	3��
�
��	���	����������	%��������	_��
�	 on Consumer Decision. Journal of Consumer Research, 19(2), 198-211.

5���	4�	J7\\!U�	}���	��
��	�����
��/	�	#����	��	&������
���	���	+����
���	'�����	Journa
l of Housing Research, 7(1), 145-172.

5�����	&��	�
�������	4��	��
0�	*��	�	����
��	%�	J�""\U�	%���
��	��	 ��
��/	��	+`������
��	 of 
the Theory of Planned Behavior in the Homeownership Domain. Basic and Applied Social 
Psychology, 31(3) , 376–389.

5������	4��	�	���
�����	5�	J7\\�U�	+`����
��	���	&�����	��	�������	O����
��/	�	%��
��	���	 
Avenues for Further Research. Journal of Applied Social Psychology, 28(15), 1429-1464.

���
���
���	¡�	#��	�	4�0���
���	¡�	J�"7^U�	�����
��	#�
���	 
�	5������	O����
��/	�	4���	 
Analysis. ASBBS Annual Conference, 21(1), 220-231



- 49 -

DiPasquale, D., & Wheaton, W. C. (1994). Housing Market Dynamics and the Future of 
Housing Price, Journal of Urban Economics, 35(1), 1-27.

Erasmus, A., Boshoff, E., & Rousseau, G. G. (2001). Consumer decision-making models 
�
��
�	���	�
��
��
��	��	�������	��
����/	�	��
�
���	���������	Journal of Family Ecology and 
Consumer Sciences, 29(1), 82 – 90.

Francis, J. J., Eccles, M. P., Johnston, M., Walker, A., Grimshaw, J., & Foy, R. (2004). 
Constructing Questionnaires Based on the Theory of Planned Behavior: A Manual for Health 
Services Researchers.	5�����	���	}�����	#���
�/)�
����
��	��	(���������

Gibler, K. M., & Nelson, S. (2003). Consumer Behavior Applications to Real Estate Education. 
Journal of Real Estate Practice and Education, 6(1), 63-83.

}�
��	*�	3��	%
�����	5�	4��	�	#��������	4�	J�"77U�	��#�#+4/	'�����	�	#
����	O�����	*�����	��	
Marketing Theory and Practice, 19(2), 139–151.

Harris, L. C. & Goode, M. M. H. (2010). Online servicescapes, trust, and purchase intentions, 
Journal of Services Marketing, 24(3), 230 - 243

Heath, A., & Scott, D. (1998). The self-concept and image congruence hypothesis An empirical 
evaluation in the motor vehicle market. European Journal of Marketing, 32(11/12), 1110-
1123.

}�
��4�������
��	 4��	 ��������
��	 4��	 R��
��	 #��	 �	 4�
��	 #�	 J�"77U�	 ���
�
��	 4�0
��	 
�	
Real Estate Purchase the Case of Bosnia- Herzegovina. Challenges of Europe: Growth & 
Competitiveness - Reversing Trend, 367.

Jayakody, J. A. S. K. (2011). Effects of Leader Charisma on follower Dependency in Sri Lankan 
Firms. PhD thesis, Postgraduate Institute of Management, University of Sri Jayewardenepura

R�0�
��	4�	R��	�	2
���	'�	J�""\U�	�	#������
�	}�������	�������/	5������	}���	O�
��	
Behavior. Managing Global Transitions, 7(1), 75 – 96.

R�0�
��	 4�	 R��	 �	 2
���	 '�	 J�"77U�	 5������	 �������
�	 ���
�
��	 ��0
��	 ���	 ���
��	 �������/	
prefabricated house purchase. International Journal of Consumer Studies, 35, 634–643.

Kotler, P. (2003). Marketing Management. 11th European edition, Prentice Hall.

Kothari, C. (2004). Research Methodalogy: Methods and Techniques Illustrated.Revised ed., 
New Age International, New Delhi. 

Landon, E. (1974). Self-Concept, Ideal Self Concept, and Consumer Purchase Intentions. 
Journal of Consumer Research, 1(2), 44-51.

����
��	2�	���	�	���0�	5�	��	 J7\6�U�	������
����	��������
���	��	 ���������	����	 
������/	
Advertising implications. Journal of Advertising, 7(2), 41-37

�����	 ���	 �	 5��
	 ����	 5�	 J�""^U�	 &��	 
������	 ��	 ���
��	 �������	 ��	 ���
��	 �������	
decisions. Journal of Property Investment & Finance, 22(4), 320-338.

Loewenstein, G. (2001). The creative destruction of decision research. Journal of Consumer 
Research, 28(4) , 499-505.



- 50 -

���	 ��	 J�"7�U�	 '�������	 ��	 ���	 O�
��	 O����
��	 ��	 ������
��	 5������
��	 }��
��	 
�	
Nanning City of Guangxi Province, China. Journal of Management and Marketing Research, 
12(1), 150-160.

���	���	�	*�����	��	&�	J�"7�U�	'�������	��	���	��
��	�����
��	��	������
��	�������
��	
housing in Nanning city of Guangxi Province, China. Journal of Management and Marketing 
Research, 12(1), 150.

4�0�����	 %��	 �	 4�����	 R�	 J�""6U�	 ����	 '������	 ��	 ����	 �����	 �������	 �������	
Decisions. African Journal of Business Management, 1(3) 64-71.

Malär, L., Krohmer, H., Hoyer, W.D., & Nyffenegger, B. (2011). Emotional Brand Attachment 
���	O����	��������
��/	&��	%����
��	'���������	��	���	�����	���	���	'����	#����	Journal of 
Marketing, 75(4), 35-52.

Malhotra, N. (1988). Self-concept and product choice; an integrated perspective. Journal of 
Economic Psychology, 9(1), 1-28.

Marsh, A., & Gibb, K. (2011). Uncertainty, Expectations and Behavioural Aspects of housing 
Market Choices. Housing, Theory and Society, 28(2) ,215-235

4����	_�	J7\\!U�	&��	������
�
���	
�	)R	}��
��	4����������
��/	��	 ����
��	��	���	7\�"�	
and Early 1990s. Urban Studies, 33(3), 425- 444.

Mengxia, Z. (2007). Impact of brand personality on PALI; A comparative research between 
two different brand. Journal of International Management Review, 3(3), 36-46.

4
�
��	4�	J�""!U�	5��������	#�����
�
�
��	��	%��������	_���	'������/	�	#��������
��	
Analysis. Economic Research, 20(2).103-130

Musanje, K. (2012). Brand Image, Self Concept, and Consumer Purchasing Behaviors in 
&��	 )������	 ��������	 '�������	 �	 �
�������
��	 ���
����	 
�	 ����
��	 ��������	 ��	 ���	
requirements for the award of the degree of master of business administration of Makerere 
University  

���0�	5�	���	�	����
��	 	��	J7\66U�	#������	���	}����
���/	�
���������	
�	#�����
�
�
��	��	
%��������	_���	'�������	Journal of Consumer Research, 4, 102-110.

Razak, M. I., Ibrahim, R., Abdullah, N. S., Osman, I., & Alias, Z. (2013). Purchasing Intention 
�������	 %���	 +�����	 �����������	 
�	 #��
�	 �����	 #���	 ����/	 +�
�����	 ����	 4�����
��	
International Journal of Business, Humanities and Technology, 3(6).340-363

#����
�	4��	3���	3��	#�
��	'��	�	 �����	��	J�"7"U�	4������	}���	O�����	}��
��	�����������	
in Malaysian New Residential Market. International Journal of Engineering, 20(3), 217-226.

#��������	O�	}��	}����
�0�	*��	�	��������	��	%�	 J7\��U�	&��	 ������	��	 ��������	���
��/	�	
�����������
�	��	����	��������	�
��	�����������
���	���	���
����
���	���	����	���������	
Journal of Consumer Research, 15(3), 325-343.

Sirgy, M. J., Grewal, D., Mangleburg, T. F., Park, J.-O., Chon, K.-S., Claiborne, C. B., Johar, J. 
S., and Berkman, H. (1997). Assessing the Predictive Validity of Two Methods of Measuring 
Self-Image Congruity. Journal of the Academy of Marketing Science, 25(3), 229-241.



- 51 -

#
����	4�	*�	 J7\��U�	#���	#����5������	 
�	5������	O����
��/	�	5�
�
���	%��
���	Journal of 
Consumer Research, 9(3), 287-301

Sirgy, M. J. (1986). Self-congruity: toward a theory of personality and cybernetics. New 
���0/	�������	���
�����

#
����	4�	*��	�	#�	5�	J�"""U�	����
���
��	'�����	#����5����
���	���	&�����	O����
��/	&�����	
an Integrative Model. Journal of Travel Research, 38(4),340-352

Vinzi, V. E., Chin, W. W., Henseler, J., & Wang, H. (Eds.) (2010). Handbook of Partial Least 
Squares: Concepts, Methods and Applications.	(��	���0/	#��
����	}�
�������	����������

Walker, B. (1992). New perspectives for self-research. (J. F. Sherry, & B. Sternthal, Eds.) In 
Advances in Consumer Research, 19, 664–665.

Warshaw, P., & Davis, F., (1985). The accuracy of behavioral intention versus behavioral 
expectation for predicting behavioral goals, The Journal of Psychology, 119(6), 599-602.

�����	 *��	 }��	 £��	 �	 ����	 }�	 J�""6U�	 #��
��	 ���������	 ����	 
������	 ��	 ���
��	 �����	
������
��	 �����
��/	 �	 ���������
��	 ��������
��	 #����	 International Journal of Mobile 
Communications, 5(3).319-341

Zia-ur-Rehman, & Dost, M. K. (2013). Conceptualizing Green Purchase Intention in Emerging 
4��0���/	 ��	 +��
�
���	 ������
�	 ��	 ��0
�����	 WEI International Academic Conference 
Proceedings, 99-120. 


