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More empirical work is encouraged in order to understand the moderating effect 
of power balance on the success of a coopetitive relationship. More research is, 
indeed, required to understand the cultural impact on business networks aimed at 
coopetition. Moreover, a holistic perspective could be fruitful to adopt and identify 
the impact of personal relationships on trust which is one factor that determines 
the success of a coopetitive relationship. Future research can also focus on the 
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of a coopetition relationship.

Conclusion

In the attempt to empirically identify the factors that lead to a successful coopetitive 
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proposed by many other previous scholars were proven to hold true in coopetitive 
relationships in the Sri Lankan banking industry. Despite this fact, many other 
studies related to coopetition were done in an SME context, and the results were 
proven to be effective, establishing the importance of these three factors in spite 
of the conducted industry and context. The moderating effect of balance of power 
���
��������
	�
����
�
����	���
�����	
��
	��
�������
��
�����	�	����
�����
	����

��
�����
�������
 ��	����
 	��
 �����
 	��
 �������
 ��
 	��
 �����	�	���
 ����	�������
 ��

stronger, as opposed to when there is an imbalance of power. Accordingly, the paper 
suggests the need to examine the role of power balance in a more complex model 
with the inclusion of an additional factor, personal relationships, which was found 
to have the highest impact on the success of coopetition in the Sri Lankan banking 
industry. 
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