References
Kuratko. D. F., & Rao, T. V. (2015). Entrepreneurship: A South Asian Perspective.
Delhi: Cengage Learning

National Water Supply and Drainage Board. Retrieved from
http://www.waterboard.lk/web/index.php?option=com_content&view=

article&id=71&Itemid=269&lang=en

National Water Supply and Drainage Board. Retrieved from
http://www.waterboard.lk/web/index.php?lang=en

Osterwalder, A., & Pigneur, Y. (2010). Business model generation: a handbook of
visionaries, game changers, and challengers. New York: John Wiley &

Sons.

Porter, M. E. (2008, January). The Five Competitive Forces That Shape Strategy (4™ ed.).
Harvard Business Review 86, no 1, pp. 78-93.

Ries, E. (2011). The lean starts up: how today's entrepreneurs use continuous innovation

to create radically successful businesses.

The World Bank, Projects and Operations. Retrieved from
http://projects.worldbank.org/P147827?lang=en

University of Oxford. (2017, October 22). Business Model Canvas Explained. Enterprising
Oxford: Retrieved from https://www.eship.ox.ac.uk/business-model-

canvasexplained

Weberience LLC. (2017, October 22). What is Pestle Analysis. Retrieved from Pestle

Analysis: http://pestleanalysis.com/what-is-pestle-analysis/

Imbulana, K. A. U. S., Wijesekera N. T. S., & Neupane B. R. (2006). Sri Lanka National
Water Development Report, UN-Water/WWAP/2006/11: Retrieved from
http://unesdoc.unesco.org/images/0014/001476/147683e.pdf

118



